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narraciones

El camino para ser un l!der aut"ntico y e#caz no 
es muy distinto del que deben recorrer las marcas 
para llegar a ese mismo #n. He aqu! los pasos que 
hay que dar.  John Sadowsky

John Sadowsky es Distinguished Professor 
de Gesti$n en Grenoble Graduate School 
of Business y coach en liderazgo. Es autor, 
junto con Loick Roche, de Les sept r•gles 
du Storytelling. En el segundo semestre de 
este a%o publicar& Email, social marketing 
and the art of storytelling, del que salieron 
algunas ideas de este art!culo. Puede leer 
m&s sobre sus ideas en su blog en www.
johnsadowsky.com

Edici!n Am"rica Latina

84    Harvard Business Review   Mayo 2011



 !"#$%&#$'($)*"$'+,"'"$-",.(*'/$,/",-.*0$(*$1.'(!"2 0/3$,/(#,!.45$

)*$1.4!/$",(!,"$'($1"$*"!!",.6*$'($-.#7/!."#$,/%/$) *"$-(!!"%.(*7"$

8"!"$9)($1/#$15'(!(#$#("*$%&#$(:,",(#;$<*/$'($#)#$8 !.%(!/#$1(,7/!(#$

=)($%.$(>$,1.(*7($?.,@$A(B#3$=)*'"'/!$B$CDE$'($D%". 1F.#./*3$)*"$

(>.7/#"$:!%"$01/4"1$'($#/=7G"!($(#8(,."1.2"'"$(*$%" !@(7.*0$'.0.7"1;$

?.,@$%($8!(0)*76$#.$%($.*7(!(#"!5"$7!"4"H"!$,/*$+1$(*$(1$'(#"!!/11/$

'($,/*,(87/#$#.%.1"!(#3$8(!/$8"!"$(1$%)*'/$'(1$4!"* '.*0$B$'(1$%"!I

@(7.*0$'.0.7"1;$J /'/$(#7/$#($"81.,"$!("1%(*7($4.(* $"1$9)($,!(/$9)($

#(!&$(1$=)7)!/$'(1$(I%".1$B$'(1$%"!@(7.*0$#/,."1K3$'.H/;$JLM/!$9)+$*/$

1/$'(#"!!/11"%/#$B$1/$,/%8"!7.%/#$,/*$*)(#7!/#$,1.( *7(#NK;$

O)!"*7($PQRQ3$?.,@$B$B/$'.%/#$,-"!1"#$(*$'.F(!#"#$,/*=(!(*,."#$

'($%"!@(7.*0$'.0.7"1$B$(*$/7!/#$(F(*7/#$8/!$7/'"$D) !/8";$S$%('.'"$

9)($-",5"%/#$*)(#7!"#$8!(#(*7",./*(#$($.*7(!",7)&4" %/#$,/*$'.I

F(!#"#$")'.(*,."#3$8)'($F(!3$.*,1)#/$%&#$9)($"*7(#3 $1"#$=/!%"#$(*$

9)($1"$")7/(>8!(#.6*$'($)*"$%"!,"$#($8"!(,($%),-/$" $1"$'($)*$15I

'(!;$D*$(1$=/*'/3$"%4"#$,/*#.#7(*$(*$"8!(*'(!$"$,/* 7"!$#)$8!/8."$

-.#7/!."$,/*$(:,",.";$

Mayo 2011   Harvard Business Review   85

HBRAL.COM


